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    Digital Marketing Bootcamp 
 

  
 
Digital media is set to grow exponentially as more and more advertisers take advantage of the digital medium 
as a means to interact and engage with their customers at a more personal level. 
 
To effectively reach an ever-growing connected audience, you need to understand the tools and tactics that go 
beyond a simple “website and banners” digital strategy. Presented from a practitioner’s perspective, this 
course offers numerous case studies and examples. 
 
In one day, you will learn about current and emerging digital solutions and how to strategically utilise it as part 
of your integrated marketing campaigns. Learn about digital communication channels such as online/internet 
advertising, mobile, gaming, email and search. 
 
At the end of this course, YOU will be able to achieve the following: 
 
·  What is digital marketing? Exploring the available media and the tools of tomorrow 
·  The challenges of online marketing today: discussing online in Singapore and around the region 
·  Rethinking the media mix - if 32% of audience©s media time is being spent online, then what are the 

implications for advertising budgets? 
·  Best Practice: case studies that explore the principles and models behind successful online marketing 
·  Understanding online advertising effectiveness: looking at how the research works and how advertisers 

can improve campaign performance and the results of their media mix 
·  Beyond marketing – Online PR & branding – what’s the buzz? 
·  Digital Warp Speed - a simple introduction to the future of marketing and new concepts on trial today. 
 
·  Digital Marketing Defined - Again! 

- A quick look at the past 
- Current tools and technology – The Web 2.0 
- Rich Media 

·  Barriers in Digital Marketing 
- Myths and realities 

·  Integrated Marketing Campaigns 
- Advertising where your customers are 

·  Case Examples 
- A demonstration of various digital campaigns 
- Sharing of participant’s favourite digital campaigns 

·  Measuring campaign performance 
- How and what to measure and analyse 
- Common pitfalls in analytics 

·  Beyond Marketing 
- Branding & PR - Blogs, Forums, and other consumer generated media (CGM) 

·  The Future of Digital Marketing 
- Concept applications of the future 

 
Advertising executives in planning, account service, creative and media roles, Marketing Executives. Designed 
for people seeking to understand digital marketing and/or junior media and marketing executives. 
 
Martin Ross has over 18 years of marketing and consulting experience in various industries including 
broadcasting, advertising, publishing, IT and management consulting. He has consulted with clients on a range 
of business, management and leadership issues across the region including New Zealand, Australia, Malaysia, 
S Korea, Japan and Hong Kong. 
 
As an active marketer and facilitator, he has worked with regional clients including Deutsche Bank, DBS Bank, 
Edgen Murray International, Abacus, Visa International, Workforce Development Agency, Starwood Resorts, 
New Zealand Bank, Cathay Pacific, Singapore Airlines, International Data Group and many others. 
 
With Singapore being a key media hub for the region, Martin joined Eyeblaster in 2007 to expand its SEA 
operations.  With more advertising dollars being committed to online advertising, Martin’s role is to manage key 
accounts and co-ordinate regional campaigns. He preaches the virtues of rich media and how advertisers can 
get more bang for their buck with digital marketing. 
 
Martin is also a certified career coach with Worklife Asia Pte Ltd. When he’s not online, Martin is an avid 
amateur photographer preferring nature and landscapes as his subject. 
 

 
   

     5 Mar 2010     
     11 Jun 2010 

 S$420.00 



 
 

REGISTRATION FORM 
 

                                                                                                                 
 

Training Centre 

 
Digital Marketing Bootcamp  

�

� �

�

 5 Mar 2010            
�

� �

�

 11 Jun 2010            (9.00am to 5.00pm) 
S$420 (subject to 7% GST)                         Includes lunch & refreshments       

*Approved for SDF funding (for SMEs only)     
 Please indicate if you wish to apply   �  Yes    �  No      

Participant(s) Name Designation E-mail Contact No. 

1) 
   

2) 
   

3) 
                                                                 

4) 
   

Company:  

�  Member (MIS Membership No):  
�  Non-Member 

 
Billing Address: 

 

Contact Person:  Designation: 
 

Tel:  E-mail: 
 

How did you know about this course?  
(You may tick more than one) 

 

�  Brochure      �  Search Engines      �  MIS Website/i-marketer Portal      �  Events/Activities 

�  Print Ads (pls specify publication): ______________     �  E-mail Flyer (pls specify sender): ______________ 

�  Word-of-Mouth/Recommendation (pls specify): ______________     �  Others (pls specify): ______________   

Administrative Details 

Registration & Payment 

A place will be reserved for you upon receipt of your registration. After which 
an email confirming your reservation will be sent 2 weeks before course 
commences. Please make your payment either by Cheque or Giro (within 60 
days from course date) when you receive our invoice. All cheques should be 
crossed and made payable to “Marketing Institute of Singapore Training 
Centre” with the invoice no. indicated at the back of the cheque. GST is not 
applicable for registration from companies registered overseas. 

MIS Member Discount 

Corporate and Individual Members of MIS will be entitled to a 15% discount 
on all Executive Development Programmes. For membership enquiries, 
please email: membership@mis.org.sg. 

Group Discount 

A 5% discount for sending a group of 3 or more participants to the same 
course on the same date. 
 
Custom-Design Courses 
 

Courses can also be custom-designed to match your department or 
organisation’s specific learning requirements. Please contact us for further 
enquiries. Email: seminars@mis.org.sg or call 6327 7583/ 582/ 586. 

 

 

SDF Application 
 

SDF application must be sent in at least 2 DAYS BEFORE commencement 
of the course. To do so, companies have to register online with SDF at 
www.sdf.gov.sg before the start of the course. 
 
Please indicate on this registration form if you are going to apply for SDF so 
as to facilitate the administrative details for registration. In the event that 
application for SDF is not approved, the company will be liable to pay 
MISTC the balance amount of the course. 

Withdrawals 

There will be no cancellation fee if notice of withdrawal is given 14 days 
before commencement of course, after which a cancellation fee of 25% 
of the course fee will be levied. The full fee will be charged for 
withdrawal or no-show on the course commencement date. 
Replacements from the same company are allowed. 

Cancellation 

Marketing Institute of Singapore Training Centre reserves the right to 
change or cancel the training course due to unforeseen circumstances. 

Course Venue 
 

All courses will be held at MIS City Campus, Anson Centre, 51 Anson Road 
#03-53 Singapore 079904 unless otherwise stated. 
 

 
 
 

 
 

EXECUTIVE DEVELOPMENT PROGRAMMES 
Register online at www.mis.org.sg/seminars or fax form to 6327 9741                                                                                          

Register for 3 or more 
participants and enjoy 
5% discount! 
 


