
 

 
 
 
Many new forms of media are bursting onto the local scene. New ideas on what constitute 
effective modern-day communications are being thrown up. Even defining who or what 
forms “credible media” and “relevant public opinion” is being debated. In this exciting but 
sometimes confusing mix, those who are in the business of communicating need to have 
at least a basic understanding of what’s out there; what the “ground rules” are, if any; and 
how to work with what’s still evolving. 
 
At the end of this course, YOU will be able to: 
 
·  Have a basic understanding of the more prominent and influential new media on the 

local landscape 
·  Recognise the benefits of working with these new media and the areas of possible 

concern 
·  Know how to engage the new media 
 
This course will cover: 
 
·  An overview of the new media in Singapore 
·  The different approaches of the new media 
·  How to engage the new media 
·  How to package your news and views for the new media 
·  The do’s and don’ts when dealing with the new media 
 
·  Anyone who is interested in what the new media is all about and where it is headed 
·  Corporate communications and marketing communications professionals 
·  Managers and executives who need to engage the new media 
 
Robert Conceicao is an Accredited Member (AMIPRS) and Council Member of the 
Institute of Public Relations of Singapore (IPRS). With over 20 years experience in PR, 
Journalism and Marketing, Robert has worked in both the public and private sectors. He is 
the founder of two boutique PR consultancies – Epiphany PR and Majic Communications 
and is a Director in the latter. 
 
He has led successful account-servicing teams for a range of international and local 
clients from the aerospace, IT, healthcare, education, sports, retail, arts and “not-for-profit” 
sectors. Robert is a lecturer with both IPRS’ Diploma and Professional Certificate 
programmes as well as with Marketing Institute of Singapore/Curtin University. 
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 10 May 2010                        (9.00am to 5.00pm) 
S$480 (subject to 7% GST)                                                  Includes lunch & refreshments 

Participant(s) Name Designation E-mail Contact No. 

1) 
   

2) 
   

3) 
   

4) 
   

Company:  

�

 Member (MIS Membership No):  
�

 Non-Member 

 
Billing Address: 

 

Contact Person:  Designation: 
 

Tel:  E-mail: 
 

How did you know about this course?  
(You may tick more than one) 

 

�  Brochure      �  Search Engines      �  MIS Website/i-marketer Portal      �  Events/Activities 

�  Print Ads (pls specify publication): ______________     �  E-mail Flyer (pls specify sender): ______________ 

�  Word-of-Mouth/Recommendation (pls specify): ______________     �  Others (pls specify): ______________   

Administrative Details 

Registration & Payment 

A place will be reserved for you upon receipt of your registration. After which 
an email confirming your reservation will be sent 2 weeks before course 
commences. Please make your payment either by Cheque or Giro (within 60 
days from course date) when you receive our invoice. All cheques should be 
crossed and made payable to “Marketing Institute of Singapore Training 
Centre” with the invoice no. indicated at the back of the cheque. GST is not 
applicable for registration from companies registered overseas. 

MIS Member Discount 

Corporate and Individual Members of MIS will be entitled to a 15% discount 
on all Executive Development Programmes. For membership enquiries, 
please email: membership@mis.org.sg. 

Group Discount 

A 5% discount for sending a group of 3 or more participants to the same 
course on the same date. 

 

Custom-Design Courses 
Courses can also be custom-designed to match your department or 
organisation’s specific learning requirements. Please contact us for further 
enquiries. Email: seminars@mis.org.sg or call 6327 7583/ 582/ 586. 

Withdrawals 

There will be no cancellation fee if notice of withdrawal is given 14 days 
before commencement of course, after which a cancellation fee of 25% 
of the course fee will be levied. The full fee will be charged for 
withdrawal or no-show on the course commencement date. 
Replacements from the same company are allowed. 

Cancellation 

Marketing Institute of Singapore Training Centre reserves the right to 
change or cancel the training course due to unforeseen circumstances. 

Course Venue 
 
All courses will be held at MIS City Campus, Anson Centre, 51 Anson Road 
#03-53 Singapore 079904 unless otherwise stated. 

 

 

EXECUTIVE DEVELOPMENT PROGRAMMES 
Register online at www.mis.org.sg/seminars or fax form to 6327 9741                                                                 

Register for 3 or more 
participants and enjoy 
5% discount! 
 


