MARKETING
INSTITUTE OF
SINGAPORE

Training Centre

10 Raeburn Park, Block C #01-33, Singapore 088702
Tel: (65) 6411 1700 Fax: (65) 6270 5762
www.mis.edu.sg

For Immediate Release

MARKETING INSTITUTE OF SINGAPORE TRAINING CENTRE EXPANDS RANGE OF STUDENT BENEFITS
Full Subsidy of Fee Protection Scheme Insurance, Medical Insurance and MIS Membership Fees
and Provision of Complimentary Refreshments for All Students

Singapore, 3 January 2011 —The Marketing Institute of Singapore Training Centre (MISTC) is kicking
off the new year by expanding its slew of student benefits, boosting its existing student support
services to bring greater value for all its part- and full-time students.

The new benefits include a full subsidy of the Fee Protection Scheme (FPS) Insurance Fee, Medical
Insurance Fee, Marketing Institute of Singapore (MIS) Membership Fee as well as the provision of
complimentary refreshments to all students.

Fee Protection Scheme - Insurance & Medical Insurance Fees

In accordance with the Private Education Act that came into effect in December 2009, the FPS
requires all students to be insured to protect their fees in the event a PEl is unable to continue
operating due to insolvency, and/or regulatory closure. It is also mandatory for all EduTrust-certified
PEls to purchase medical insurance coverage for all its students to cover them for hospitalisation and
related medical treatment throughout their course duration.

The MISTC, an EduTrust-certified PEI, is absorbing the full cost of both the fee protection and
medical insurance fees for its students. The cost of the fee protection scheme insurance fee is 1% of
the total course fee (eg, for a full-time Bachelor programme costing $$14,000.00, FPS fee is
$$140.00) or S$25.00 whichever is higher, while the cost of medical insurance fee is at $$43.00 per
student.

The Marketing Institute of Singapore (MIS) Membership Fee

As part of the MISTC Constitution, all part- and full-time students of the MISTC are required to be
Affiliate Members of the MIS. The MISTC is administering a full subsidy on all students’ membership
fee at a cost of $550.00 per student for a one-time joining fee and $$50.00 per year per student in
subscription.



Members of the Marketing Institute of Singapore enjoy exclusive privileges such as free access to
professional development talks, heavily-subsidised fees to attend networking events and Executive
Development Programmes, as well as receive complimentary print and online publications and many
other benefits.

Complimentary Refreshments

To address a common issue faced by students, the MISTC will be providing complimentary
refreshments to all part- and full-time students during class breaks with effect from 3 January 2011.
As one of only two 4-year EduTrust-certified PEls providing such a benefit, this initiative is especially
welcomed by students of the MISTC who give their breakfast or dinner a miss to accommodate the
morning and evening class schedules.

This effort is also part of the “MIS Cares” initiatives introduced by the MIS to consciously meet the
needs of our students, members and employees alike.

“Attaining the 4-year EduTrust certification was a significant milestone for the MISTC in 2010, due in
no small part to the support we have been receiving from all our students. In 2011, we are focusing
our efforts on rewarding them by expanding our range of student benefits while at the same time
keeping our course fees competitive. With these new initiatives in place, we hope to enhance the
MIS experience for all our present and future students,” said Mr Jefrey Gomez, Acting Executive
Director of the Marketing Institute of Singapore.

The MISTC was awarded the 4-year EduTrust certification in 2010. The certification differentiates the
leading Private Education Institutes (PEls) in Singapore as having achieved higher standards in key
areas of management and provision of educational services.
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About the Marketing Institute of Singapore Training Centre

The Marketing Institute of Singapore Training Centre is the training arm of the Marketing Institute of
Singapore (MIS), the National Body for Sales and Marketing. Since 1973, the Institute has nurtured
more than 40,000 students, sales and marketing practitioners and provided networking
opportunities for thousands of its members. For more information of the Institute please visit
www.mis.edu.sg.

For media queries and to schedule interviews, please contact Ms Shevonne Ang at (65) 6411 1715 or
shevonne.ang@mis.edu.sg.



